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Fairs have a long but checkered history. They have waxed and 
waned in popularity and use. The concept of a fair has also under¬ 
gone various changes with the changing needs of society and times, but 
this concept may be summed up as any periodic meeting held for the 
purpose of selling or exhibiting goods. The goods, in turn, may be of 
a particular class of merchandise or of a general character. 
Originally, the fairs arose as a result of (1) generally poor 
methods of communication and (2) the absence of the type of security 
necessary to establish permanent commercial establishments. Thus, in 
olden days fairs were held in areas where these two needs could be met. 
People gathered together and exchanged goods; the consumers bought the 
things they needed and usually collected their stores to last for 
several months.^- 
These earlier fairs were held under the patronage and authority 
of sovereigns and rulers. "The earliest royal charter for a fair was 
granted in the year 6k2 by the Frank king Dagobert to the monks of S. 
2 
Denis, Paris." Various other instances of the encouragement given, 
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"Fair," The New International Encyclopaedia, 2d ed., Vol. VIII 
(192k), 33k.  
2 
"Fair," Grolier Encyclopedia, Vol. IV (1955)» k5k. 
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2 
by the rulers and others, to the holding of fairs are available. In 
some cases this took the form of a special provision for the maintenance 
of law and order and in other cases a direct encouragement to the fair- 
goers. For instance, "in the 10th century Otto the Great pronounced 
the ban on breakers of the peace and suspended the right of private 
feud"'1’ during the fair timej and in the llith century the emperor Charles 
IV declared "fair-goers free from arrest and imperial taxes during the 
2 
fair as well as for 18 days before and after." 
In European countries the fairs developed mostly for commercial 
purposes but they sometimes had side shows to provide fun for the people 
who gathered. Later, "by the beginning of the 17th century the pleas¬ 
ure fair, which had existed from the earliest time, side by side with 
the main commercial fair, had begun in many cases to assume the major 
3 
part." With the increased facility in communications and general 
sense of security the importance of and need for fairs diminished. By 
1855 all of those formerly held in London were abolished. 
The history of general fairs in America is, however, different. 
Although market fairs of the European type were held occasionally in 
the American colonies, the "typical American fair developed primarily 
as a medium of agricultural education through the awarding of prizes 
for the best exhibits of improved methods of agriculture and house¬ 





"Fair," Encyclopaedia Britannica, Vol. IX (1958)» 3ï>* 
^Ibid. 
3 
not held primarily for the purpose of selling commodities at the fair, 
but largely for advertising purposes; and they owe their birth to the 
efforts of Elkanah Watson, a prosperous merchant of Albany, New York. 
The book fairs, which from now on are going to be the main con¬ 
cern of this paper, do not have that long a history. The large-scale 
sale, or even the large-scale use, of books is tied up with the inven¬ 
tion of printing in the fifteenth century. Quite in keeping with the 
concept of fairs in Europe, however, the book fairs started soon after 
the invention of printing presses as a part of the literary commerce. 
"The first great center of European book fairs was Frankfurt, Germany, 
where these exhibits were held as early as llj.73. After 11*86, how¬ 
ever, the book trade center shifted to Leipzig, and each year three 
general book fairs were held there for wholesale book transactions to 
retailers. 
The exact date of the first book fair in the United States is 
not certain although the Encyclopaedia Britannica gives the date 1802 
as when 
2h New York booksellers agreed to sponsor the 'Literaiy Fair* to 
be held in that city in June and invited other booksellers in 
towns 'accessible to water' to attend and to bring samples of 
such books as they desired to sell or exchange.^ 
These fairs, however, were discontinued after the year 180$. Another 
source of information gives 181*0 as the year when "book fairs were 
given in America, again for the book trade, not the general public."^ 
 1  
The Bowker Annual of Library and Book Trade Information, 1962 
(New Yorks R. R. Bowker Company, l£ol), p. l8l. 
2 
"Bookselling," Encyclopaedia Britannica, ll*th ed., Vol. Ill 
(1929), 881.  3 4 *  
3 
The Bowker Annual, op. cit., p. 181. 
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This source also confirms that by the passage of time the fairs declined 
in necessity and popularity. 
Whatever the date of the first book fair in the United States, 
two points are certains (1) that they were held for the sake of book 
selling, and (2) that they never had a continued history and popularity. 
This was quite in common with the other commercial fairs. Even after 
the renaissance of the book fairs in the year 1919 "when Marshall Field 
and Company in Chicago presented the first modem American Book Fair 
from October 13-18 of that year"1 the purpose of planning and holding 
2 
the fair remained "to attract the interest of the consumer." All this 
time the book fairs were sponsored by the book trade and they were held 
either to sell the books to retailers, or to attract the consumers and 
effect the sale of books directly to them. They were used as a tool to 
increase the sale of books and the motive of profit was supreme. 
In recent years, however, the number of library-sponsored book 
fairs has been on the increase, and these fairs are being held not only 
in large metropolitan areas but in small towns and rural communities 
as well. It is said that "book fairs are effective in displaying the 
variety of books available in Libraries, and although they vary in 
3 
method, they all serve the purpose of stimulating reading." 





Public library Association, Young Adult Services in the Public 
Library (Chicago: American Library Association, I960), p. UO. 
5 
Purpose and Scope 
The purpose of this study was to provide a factual picture of 
book fair activities during the years 1952 through 1961 through an 
analysis of periodical articles indexed in Library Literature, 1952- 
1961.^ An attempt was made primarily to answer questions relative to 
(l) who engaged in the practice of holding modern book fairs, (2) what 
were the motives for holding them, (3) what were the main features of 
book fairs as regards the problems in planning, programs arranged, 
publicity methods and channels used, (I4) what were the follow-up ac¬ 
tivities, if any, and (5) what were the opinions of writers regarding 
the usefulness of book fairs. 
The study was based on a sample taken from the articles in¬ 
dexed in Library Literature with those written in languages other than 
English excluded. The use of other relevant indexes would, perhaps, 
have yielded a few more articles but this was not done since a number 
of the articles indexed would represent duplicate entries. On the 
other hand, all of the indexes combined would still not cover the en¬ 
tire periodical literature on book fairs so the articles indexed in 
Library Literature were taken as an arbitrary universe from which the 
articles making up the sample were taken. 
Methodology 
2 
Library Literature was examined to see if any recent studies 
had been made on content analysis of periodical literature about book 
 1  




fairs. The search revealed no evidence of such a study. There were 
125 entries in Library Literature, 1952-1961, under the heading nBook 
Fairs." These entries had in turn indexed 129 individual articles in 
books and periodicals as well as pamphlets. -Among these articles eight 
were found to be in books and two items represented pamphlets. After 
the articles in books and the pamphlets were eliminated, there remained 
119 articles which had appeared in the periodical literature. The dis¬ 
tribution of these periodical articles by year is given in Table 1. 
These 119 articles include 12 articles written in languages other than 
English. 
TABLE 1 
ANNUAL DISTRIBUTION OF PERIODICAL ARTICLES 




1951   a 
2  10 
1953    9 
195U 11 
955   15 
1 6  19 
957   17 
1 8  9 
959   5 
1960  10 
1961 10 
Total 119 
In order to select a sample, the 119 articles were arranged in 
a single alphabetical order irrespective of the year of their publica¬ 
tion. Starting with the first article every alternate article was 
selected with the exception that when the selected article happened to 
7 
be one written in a foreign language it was not taken. The next article 
written in English was selected instead and the alternation started 
afresh after that point. The same procedure was followed in the case 
of those articles appearing in magazines which were not available. This 
procedure gavé a sample containing $1 articles. 
Each article included in the sample was read and exhaustive 
notes were taken on $n by 8" cards. In addition to the notes, these 
cards also carried the name of the author including his or her profes¬ 
sion, title of the article, date, title of the periodical in which the 
article appeared, volume number of the periodical, and a note regarding 
the nature or type of the contents of the article. These cards were 
manipulated in order to facilitate the analysis of the articles in dif¬ 
ferent ways. 
In addition to the above, a checklist was constructed for the 
purpose of recording specific information from which certain definite 
trends regarding the sponsoring agencies, the aims and purposes of the 
book fairs, the important features in planning and programming the 
fairs, the methods and avenues of publicity used, and the follow-up ac¬ 
tivities after the fairs, could be ascertained. The checklist, which 
appears as Appendix A to this study, provided for recording informa¬ 
tion under seven major categories as follows: Sponsorship/Co-sponsorship; 
Aims and Purposes of Fairs; Planning Problems; Program Features; Pub¬ 
licity Channels; Follow-up Activities; and Opinions of the Authors. 
These seven main categories were further subdivided into sections and 
sub-sections to provide for various anticipated answers. 
The checklists were completed in respect to each article and 
the data were used for the analysis of the articles under each head 
8 
and/or sub-head on the checklist. The results of this analysis are 
given in Chapter II, and Chapter III consists of summary and conclu¬ 
sions. 
The articles comprising the sample for this study were arranged 
in alphabetical order and numbered consecutively. In the text of this 
study where a reference to an article has been necessary, the number of 
the article, in parenthesis, instead of a footnote has been used to 
provide the reference. A list of these articles with their numbers ap¬ 
pears as Appendix B to this study. 
Appendix C provides a breakdown of the articles included in the 
sample according to the different items of the checklist discussed in 
each. The article numbers are given against the appropriate headings 
and a reference to the text of the paper is made by giving the relevant 
table number in conjunction with which these articles may be used. 
CHAPTER II 
AN ANALYSIS OF PERIODICAL ARTICLES 
DEALING WITH BOOK FAIRS 
It was stated in the first chapter under Methodology that S>1 
articles were selected, as a sample, for reading and analysis. The 
distribution of these articles according to the year of their publica¬ 
tion varies from a minimum of one article in 1959 to a maximum of 
seven articles in 1953» In addition to these, the sample included six 
articles each for the years 195k, 1955, 1957, and 1961; five articles 
each for the years 1952 and 1956; three articles each for the years 
1951, 1958, and I960 (see Table 2). 
TABLE 2 
ANNUAL DISTRIBUTION OF ARTICLES ON BOOK 
FAIRS INCLUDED IN THE SAMPLE 
Number of 
Year Articles 
1951   3 
2  5 
1953    7 
51  6 
1955   6 
6  5 
1957   6 
8  3 
1959   1 
60  3 




According to the subject content of these 51 articles, they 
could be classified into three groups: (l) those giving only the news 
of coining or past fairs, which may be called the News type, (2) those 
describing the actual fairs, which may be called the Descriptive type, 
and (3) those dealing with methods of holding book fairs, which may be 
called MHow-to-do-it" type. Out of 51 articles, UO or 78 per cent were 
of the descriptive type; seven (numbers 5, 8, 13, 16, 39, U6 and U7) or 
111 per cent were of the news type; and four (numbers 9, 20, U8 and 51) 
or eight per cent were of the "How-to-do-it" type (see Table 3)» 
TABLE 3 







Descriptive UO 78 
News 7 1U 
"How-to-do-it" u 8 
Total 51 100 
A grouping of the articles according to the profession of the 
author revealed that the single major category of writers happened to 
be the librarians. The librarians or the library consultants alone 
had written 27 or 53 per cent of the articles included in the sample. 
In the case of 11 articles no author was given but as nine of them had 
appeared in various purely library journals it might be assumed that 
these articles would also have been written by librarians. Six out of 
51 or 12 per cent of the total articles were written by Book-trade 
11 
representatives} two, or four per cent, were written by the executive 
secretary of the Children's Book Council; and one each by an educator, 
a free-lance writer, the originator of Carnival Caravan, a scientist, 
and a student. Table U shows the number of articles written by the re 
presentatives of various professions. 
TABLE k 






Librarians 27 53 
Unidentified 11 21 
Book-Trade 6 12 
Children's Book Council 
Representative 2 h 
Educator 1 2 
Free-lance Writer 1 2 
Originator of Carnival 
Caravan 1 2 
Scientist 1 2 
Student 1 2 
Total 51 100 
The articles included in the sample were published in American 
as well as foreign periodicals. These periodicals, in turn, could be 
grouped roughly under the following heads: National library periodicals 
State library periodicals; Foreign library periodicals; and non-library 
or Book Trade periodicals. Table f>, on the next page, lists the 
12 
periodicals along with the number of articles which appeared in each. 
TABLE 5 






National Library Journals 
Library Journal 11 
Wilson Library Bulletin k 
Top of the News 3 
ALA Bulletin 1 
Special Libraries 1 
Total 2Û 39 
State Library Journals 
Arkansas Libraries 5 
Library News Bulletin 2 
California Librarian 1 
Illinois Libraries 1 
Library Occurrent 1 
Massachusetts Library 
Association Bulletin 1 
Michigan Librarian 1 
Minnesota Libraries 1 
Oklahoma Librarian 1 
Pennsylvania Library 
Association Bulletin 1 
South Dakota Library Bulletin 1 
Virginia Librarian 1 
Wisconsin Library Bulletin 1 
Total ~~w~ 35 
foreign Library Journals 
Canadian Library 
Association Bulletin 1 
Indian Librarian 1 
Ontario Library Review 1 
total ~T~ 6 
book trade Journals 
Publishers' Weekly 9 
Stechert-Hafner Book News 1 
Total io èo 
Grand Total 5i 100 
The number of articles in these periodicals varied from a mini¬ 
mum of one to a maximum of 11 in one journal. The Library Journal^ 
^Library Journal, LXXVI-LXXXV (November lg, 19$l-0ctober 1$. 196Q. 
13 
alone carried 11 of the articles included in the sample. Among the 
pure book trade journals Publishers* Weekly^alone had published nine 
of the articles. National library journals, as a group published 20, 
or 39 per cent; State library journals published 18, or 35 per cent; 
Foreign library periodicals had only three or 6 per centj and the Book 
Trade journals' share consisted of 10, or 20 per cent, of the total 
articles included in the sample. It may be noted, however, that among 
the national library periodicals have been included those journals 
which are published by the book trade but are devoted to the field of 
librarianship. The periodicals of this type are the Libraiy Journal 
and the Wilson Library Bulletin. If these two journals were grouped 
with the book trade periodicals then the articles published in book 
trade journals would number 25, or H9 per cent of the total articles. 
This fact is significant. No doubt the librarians had written 53 per 
cent of the total articles; U9 per cent of the total number of articles 
were published in the journals sponsored by the book trade. 
Out of the 51 articles included in the sample seven (numbers: 
3, 21, 22, 23, 25, 33 and U2), or U* per cent, dealt with International 
Book Fairs and the other I4I4., or 86 per cent, were concerned with the 
book fairs held at the local, regional or national level. Only one 
(33) out of the seven articles dealing with International Book Fairs 
appeared in a libraiy periodical; the other six having been published 
in Publishers' Weekly and Stechert-Hafner Book News. 
A search for the audience aimed at by the various book fairs 
described in the UO descriptive articles revealed that 10 out of ItO, 
- 
Publishers' Weekly, CLXIV-CLXXX (October 17, 1953-December 11, 
1961) 
or 25 per cent, had mentioned adults as the only audience, (numbers: 1 
2, 3, 21, 22, 23, 25* 35, 36 and U2). Among these 10, one article 
specified women as the only type of audience (35)* Eight articles 
mentioned both children and adults as the type of audience desired 
(numbers: 6, 12, lU, 2k, 27, 33, U5 and 50). The remaining 22 articles, 
however, indicated children as the audience aimed at. Although there 
were no restrictions on the entry of any group or class, the exhibits 
were arranged with a specific audience in mind. 
Sponsorship or Co-sponsorship of Book Fairs 
Under the main category of Sponsorship/Co-sponsorship, the 
checklist provided for recording information under six subheadings as 
follows: Library and/or Library Agency; Educational Institutions; Book 
Trade; Newspapers or Press; Children's Book Council; and Other Agencies. 
Some of these sub-headings were further subdivided to check certain 
items in detail. The category Library and/or Library Agencies provided 
for checking whether the library was a public, school, college and/or 
university or special libraiy or whether it was a library agency like a 
library commission or a library association. Three subdivisions were 
listed under Educational Institutions to check schools, colie ge/miversity, 
and state or city educational authorities. The category of Book Trade 
was bifurcated to provide for publishers and book sellers. The category 
Other Agencies was used to record agencies not specified in the check¬ 
list and the names of organizations, e.g. Parent: -Teacher Association, 
American Association of University Women, et cetera, were recorded 
against this column. 
With the exception of one, all articles had something to say in 
15 
respect to sponsorship or co-sponsorship of book fairs. In very few 
cases was a fair sponsored by a single institution. For instance, only 
five articles (numbers: U, 6, 19, 26 and 3U), or roughly 10 per cent 
mentioned the public library as the only sponsor. Two cases (numbers 
lU and 35) were found to have the college library as the only sponsor. 
In the remaining U3 out of 50 articles making reference to 
sponsorship, it was a case of joint effort. Sometimes a number of dif¬ 
ferent types of libraries or library agencies joined together to sponsor 
a fair and at other times libraries, Educational Institutions and some 
other social organizations pooled their efforts to sponsor a book fair. 
Libraries and Library Agencies, as a group, had been sponsors or co¬ 
sponsors in U3 instances, and Educational Institutions followed them 
with a score of 22. Others in descending order of frequency were the 
book trade with a score of 13 and the Children’s Book Council with 12. 
Newspapers had been sponsors and/or co-sponsors eight times, Parent 
Teacher; Associations six times, Museums four times, American Associa¬ 
tion of University Women and governmental agencies twice each. A 
Citizen’s Council, the Pan-American Union and the World Affairs Center 
were mentioned as sponsors once each. Table 6 lists various sponsor¬ 
ing agencies in the rank order of their frequency as sponsors. Most 
of the articles had listed some agency or agencies as cooperating in 
making the fair a success but these were not counted as sponsors or co¬ 
sponsors . 
A detailed analysis of the articles about various types of li¬ 
braries or library agencies mentioned U3 times as sponsors, showed that 
public libraries were the leading type involved in the sponsorship of 
16 
TABLE 6 
RANK ORDER OF SPONSORING INSTITUTIONS ACCORDING 
TO THEIR FREQUENCY OF SPONSORSHIP AS 
MENTIONED IN 50 SAMPLE ARTICLES 
Institution Frequency- 
Library and/or Library Agencies  1+3 
Educational Institutions  22 
Book Trade  13 
Children's Book Council   12 
Newspapers   8 
Parent ;-Teacher 3 Associations  6 
Museums  h 
American Association of 
University Women  2 
Governmental Agencies    2 
Citizen's Council  1 
Pan-American Union  1 
World Affairs Center  1 
book fairs. Public libraries were mentioned as sponsors and/or co¬ 
sponsors 18 times out of 1*3, Library Agencies were mentioned 10 times, 
school libraries nine times, college and university libraries five 
times and special libraries only once (see Table 7). 
A similar breakdown for the Educational Institutions involved 
in this activity showed that schools ranked highest with a score of 
12 out of 22j colleges/universities followed them with a score of five. 
The state or city educational authorities were mentioned as sponsors/ 
co-sponsors of book fairs only four times. The institution named only 
17 
TABLE 7 
RANK ORDER OF LIBRARIES OR LIBRARY AGENCIES 
INVOLVED IN THE SPONSORSHIP OF BOOK FAIRS 
Number of Times 
Type of Library Involved 
Public  18 
Library Agencies  10 
School   9 
College and/or University  5 
Special  1 
Total U3 
once as sponsor was the Virginia Institute of Scientific Research (36). 
Table 8 lists these educational institutions in descending order ac¬ 
cording to the number of times they were mentioned as being engaged in 
sponsoring book fairs. 
TABLE 8 
RANK ORDER OF EDUCATIONAL INSTITUTIONS ACCORDING 
TO THE FREQUENCY OF THEIR INVOLVEMENT IN THE 
SPONSORSHIP OF BOOK FAIRS 
Type of Frequency of 
Institution Mention 
Schools  12 
College and/or University  
State or City Educational 
Authorities  U 
Institute of Scientific 
Research   1 
Total 22 
18 
Out of the 13 times when the book trade was mentioned as 
sponsor or co-sponsor of book fairs, six, or U6 per cent, represented 
the sponsorship of International Book Fairs (numbers: 3, 21, 22, 23, 25 
and h2). In one case (U9) the publishers and the book sellers had co¬ 
operated in the sponsorship of a paperback book fair; in the remaining 
six cases they had joined other institutions or organizations as co¬ 
sponsors of various book fairs. The Children's Book Council, various 
Newspapers and the other agencies had usually been co-sponsors with each 
other or with some of the other agencies like libraries, schools, or 
publishers, et cetera. 
Aims and Purposes of Book Fairs 
It was anticipated that the book fairs were held for either selling 
books for the trade, selling books to raise money for charitable or sim¬ 
ilar purposes, or to stimulate reading by displaying the books. In ac¬ 
cordance with this anticipation the checklist provided for recording of 
the aims under these three categories. In most of the cases, where aim 
or purpose of holding a book fair was stated, these categories were 
found sufficient. In some of the cases, however, the wording of the 
stated aims was found to be covering either more than one of these 
categories or to be slightly in variance with these categories. For 
instance, one article stated that "our bazaar served rather as an in¬ 
troduction to books for home libraries. Perhaps a bazaar would in¬ 
crease the community's interest in books and reading." (7) Later on, 
in the same article, it was stated that books worth $130.00 were sold, 
and 10 per cent of the profit on this sale was given by the book seller 
for addition to the library budget. In another case, the author stated 
19 
that 
The government uses the book fair as one of the channels to 
imbue her citizens with greater knowledge of their country's de¬ 
velopment as a democratic republic and of the potentialities in 
arts, crafts, and industry that are open to the people. ... The 
books are sold at a considerable discount as the government and 
the publishers unite in their efforts to induce the people to 
read and own more books. (50). 
Out of the 51 articles included in the sample, 15 or 29 per cent 
gave no indication of the aims or purposes of holding the book fairs. 
The remaining 36, or 71 per cent, articles mentioned one or more pur¬ 
poses of holding the book fairs. Seven out of 36, or 19 per cent of 
those supplying an answer to the question regarding aims and purposes 
of the book fairs, had the express object of selling books for the 
trade (3, 21, 22, 23, 25, U2 and U9). Eight articles mentioned selling 
of books for raising funds for various purposes but out of these eight 
articles only three had the sole object of selling books for raising 
money (6, 11 and 20), and the other five (5, 7, U*> 19 and 32) articles 
had mentioned stimulating reading also as the object. Including the 
five articles mentioned in the preceding lines, there were 26 articles 
which provided 'stimulating reading' as the purpose of holding book 
fairs (see Table 9). 
TABLE 9 
FREQUENCY OF VARIOUS PURPOSES OF HOLDING 
BOOK FAIRS AS MENTIONED IN 36 OF 
THE SAMPLE ARTICLES* 
Frequency of 
Purpose Mention 
Stimulating Reading  26 
Selling Books for Other Than Trade Purposes . 8 
Selling Books for the Trade  7 
Note: The total exceeds 36 as in five cases two aims were given. 
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The major bookselling fairs fell in the category of international 
book fairs like those of Frankfurt and Leipzig and were sponsored mostly 
by the book trade. Six out of seven articles which mentioned selling 
books for the trade as the purpose of holding book fairs, dealt with the 
international book fairs and these were sponsored by the book trade. 
The remaining article dealt with a fair held at the local level but 
again sponsored by the book trade. The fairs sponsored by the Chil¬ 
dren's Book Council and the newspapers usually did not arrange for the 
sale of books. The fairs where books were sold to raise money for 
various purposes, charitable or other, had been sponsored by public, 
school or college libraries in cooperation with some other agencies like 
local book sellers, Parent: -Teacher Associations, et cetera. 
Planning Problems 
The preliminary reading of the articles had suggested four broad 
groups of problems discussed in the articles. Thus the checklist pro¬ 
vided for the recording of information under the following four cate¬ 
gories: Selection of a site; Sources of book fair materials; Staffing 
the exhibits; and Types of displays and exhibits to be arranged. 
Analysis of the data collected under each furnished the following 
picture. 
Selection of a site.—The study revealed that 11 out of $1 
articles, or 22 per cent, did not say anything about this issue. The 
remaining 1*0 articles, or 78 per cent, however, provided a listing of 
various places used, or suggested for use, as a site for the book fair. 
Out of the U0 articles, 17, or U3 per cent, had mentioned a library as 
the site of a book fair. The next group following the library was that 
21 
of special exhibit areas which were mentioned in 11 cases out of UO. 
Educational buildings, other than the library, which included the lec¬ 
ture halls, gymnasiums, et cetera, were used in six cases and museums 
were used four times for holding the book fairs. A hotel and a mission¬ 
ary house were also used once each (see Table 10). 
TABLE 10 




Library  17 
Special Exhibit Areas  11 
Educational Buildings  6 
Museums   U 
Hotels   1 
Missionary House  1 
Major attention in selecting the site was given to accessibility 
and spaciousness of the place. In the case of a school or college the 
library or the gymnasium were used as the venue for a book fair. In 
case of public library sponsorship, the site selected was usually a 
central place easily accessible through various means and also having 
enough parking space. Other features looked for were the additional 
space for seated audience programs, wash rooms, coat rooms and nearby 
eating facilities. 
Sources of book fair materials.—The checklist provided for the 
checking of the following five different sources: the Children's Book 
22 
Council; Publishers; Booksellers; Professional book exhibit suppliers; 
and Others. The column "Others" was used to designate sources not 
specifically mentioned in the preceding four entries. Thus the word 
Library, Y.W.C.A. or similar sources supplying the materials were check¬ 
ed in the column "Others." 
Nine articles did not discuss the sources of book fair materials. 
The remaining i*2, or 82 per cent of the total articles listed one or 
more sources used. Book sellers occupied the top place with a score of 
17 and publishers followed them closely with a score of lU. The Chil¬ 
dren’s Book Council was used as a source in 12 cases, libraries in nine, 
professional book exhibit suppliers in two, and various other sources 
which supplied other-than-book materials had a score of six. A com¬ 
parative use of various sources is shown in Table 11. 
TABLE 11 




Booksellers  ..... 17 
Publishers    lU 
Children’s Book Council  12 
Libraries  9 
Other Than Those Specified 
in This Table  6 
Professional Book Exhibit Suppliers  2 
The fairs which were held in schools or colleges, and where the 
sale of books was also effected, usually used the local booksellers as 
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their source for books. The Children's Book Council had supplied books 
only to those fairs which had displayed between 1,000 and 3>000 books 
and where no books were sold. The International Book Fairs had been 
sponsored mostly by the book trade and that too for selling books, thus 
the source of supply for these fairs, obviously, were the publishers. 
In some cases, where selling of books was not the purpose of holding a 
book fair, the library's newly received books were used as the entire 
display material or to supplement the materials received from other 
sources. 
Staffing the exhibits.—The next sub-division in the checklist 
under the main category of planning problems was Staffing the exhibits. 
This was further sub-divided into three sections: Library staffj Stu¬ 
dents j and Members of other organizations. A blank space was used to 
insert the name of any other source when needed. 
Only 35 articles referred to staffing problems and the people 
used to staff the exhibits came from a number of sources. In order of 
the frequency of their use they are: library staff who were used 25 
times; students who staffed the exhibits in nine cases; and members of 
other organizations who were used in eight instances. Publishers' em¬ 
ployees were responsible for staffing the exhibits in seven cases (see 
Table 12). 
TABLE 12 
FREQUENCY OF USE OF VARIOUS CATEGORIES OF 
PEOPLE FOR STAFFING THE EXHIBITS 
Category of People Frequency of Use 
Library Staff 25 
Students  9 
Members of Other Organizations 8 
Publishers' Employees .....  7 
2h 
Types of displays and exhibits»—There were four specific sub¬ 
divisions listed in the checklist to record information about the types 
of displays and exhibits. These four, i.e., Books, Original Illustra¬ 
tions, Book-binding or Book-making exhibits, and Art exhibits, however, 
did not cover the variety of exhibits discussed in the articles. The 
blank space at the end of these four sub-divisions was, therefore, used 
to list the additional types of exhibits. 
Out of 51 articles U9, or 96 per cent, had listed various dis¬ 
plays and exhibits arranged for the book fairs. As was expected all 
the 1;9 articles had mentioned book displays as the major exhibit. Fol¬ 
lowing the books was the category of Art exhibits which appeared 11 
times in the articles. These were followed by exhibits of original il¬ 
lustrations with a score of four; the book-making exhibits and the dolls 
exhibits had a score of three each. Model Children's Library for Homes 
was exhibited in two cases, and costumes, coins, departmental exhibits, 
and Micro-card Reader exhibits were mentioned once each in the sample 
articles. Table 13 lists the types of exhibits along with the frequency 
of their use as mentioned in 1^9 periodical articles. 
TABLE 13 
TYPES OF EXHIBITS AND FREQUENCY OF USE 
Exhibit Frequency of Use 
Books  U9 
Art Exhibits 11 
Original Illustrations  U 
Book-making Exhibits  3 
Dolls Exhibit 3 
Model Children's Library  2 
Costumes (Foreign)  ..... 1 
Coins  1 
Departmental Exhibits 1 
Micro-card Reader  1 
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Dolls, Costumes and Coins, exhibited in the fairs held in 
schools or public libraries at the local level, were supplied by various 
individuals who had collected these items during their travels abroad 
(16, 26 and 29). The Departmental Exhibits were put up by the various 
departments of the college during the fair held at that college (U5) • 
The Micro-card reader was put on display at the Leipzig fair (23). Two 
exhibits of a Model Children's Library for Homes were arranged in both 
the cases by the public library (16 and 37). Other major exhibits of 
books, original illustrations, book-making and book-binding, and the 
art exhibits were mostly supplied by the book trade and, in some cases, 
by the libraries. 
Program Features 
The number of programs presented in connection with the book 
displays and exhibits varied from none to several. There was no mention 
of ary of the features listed in the checklist, under the category Pro¬ 
gram Features, in 15 articles. The remaining 36 articles, or 71 per 
cent, referred to at least one, and in most cases more than one, pro¬ 
gram. The articles which mentioned only one program other than book 
displays were those describing the book fairs at Frankfurt (21, 22 and 
i|2). The additional program mentioned in these articles was the award¬ 
ing of the Peace Prize of the German Book Trade. In other cases, how¬ 
ever, a number of programs were listed in addition to the book displays 
and exhibits. 
Holding top position on the frequency ladder was the Speakers 
program which was mentioned 18 times in 36 articles. Meet the Author 
or Illustrator programs came next with a score of 17 and this was 
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followed by Class Visits and Story Hours with scores of 15 each. Music 
programs appeared in 12 cases, Quizzes and Prize Contests in 11, Dis¬ 
cussion groups in nine, and Puppet Shows in eight. Dances, Films, 
Plays and Tea/Coffee Meetings had a score of six each. Autograph pro¬ 
grams and "Chalk Talk" were held in five cases each. Luncheon and 
Dinner meetings were included in the programs twice, and in one case a 
Scientific Experiment in the form of an information tree was set up. 
In one of the articles mention was made of a Swap party where a person 
was allowed to select ten old comics in return for a good children's 
book (see Table lU). 
TABLE 1U 
RANK ORDER OF VARIOUS BOOK FAIR PROGRAMS 
ACCORDING TO FREQUENCY OF USE 
Program Frequency of Use 
Speakers 1Ô 
Meet the Author, Illustrator 17 
Class Visits 15 
Story Hours  15 
Music Programs 12 
Quizzes and Prize Contests  11 
Discussion Groups  9 
Puppet Shows  8 
Dances  6 
Films  6 
Plays  6 
Tea/Coffee Meetings ..  6 
Autograph Programs   5 
"Chalk Talk"  5 
Peace Prize of the German Book Trade .... 3 
Luncheon/Dinner Meetings  2 
Scientific Experiment  1 
Swap Party  1 
Publicity Channels 
In 21 articles out of the total of 51 articles there was no 
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reference to any publicity method or channel. This left only 30 articles 
which had referred to either one, or more than one channel for publicity 
The categoiy listed as Personal letters and Word-of-Mouth Publicity held 
the first rank, with a score of 20. The other two following this in 
order of their frequency were Newspaper news and stories, and the Poster 
Displays with scores of 18 and 17 respectively. Posters were used 
mostly because these could be produced very cheaply through the art 
classes in the local schools. Posters supplied by the Children's Book 
Council were also used in many cases. Radio Spot Announcements and 
Radio Features and Interviews stood next in order of use and each of 
them had a score of 11. Use of Throw Leaflets was mentioned eight times 
and TV Interviews were used in six instances. Among the other methods 
listed were Telephone calls, Announcements by Sound Trucks, and a Book 
Fair Parade staged by school students. All of the above channels along 
with the number of times they were used are given in Table 15. 
TABLE 15 
PUBLICITY CHANNELS AND FREQUENCY OF USE 
Channel Frequency of Use 
Personal letters and 
Word-of-Mouth  20 
Newspapers news and stories 18 
Poster Displays  17 
Radio Spot Announcements 11 
Radio Features/Interviews 11 
Throw Leaflets   8 
TV Interviews   6 
Others .....  U 
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The categoiy of Personal letters and Word-of-Mouth Publicity- 
included the use of various persons, places and occasions. In some 
cases personal letters took the form of individual invitations to dif¬ 
ferent persons. In other cases it appeared in the form of personal 
letters to heads or presidents of various clubs or associations and 
these letters were addressed to these heads with a request that the 
letters be read in the meetings of the respective clubs or associations. 
In certain cases the addressees were requested to read the letters at 
church gatherings. The letters usually included the dates and place of 
the coming fair; the expected features of interest and also the purpose 
of the fair. The Word-of-Mouth method also involved many persons in¬ 
cluding teachers, students, children’s librarians and other members of 
the sponsoring institutions. These persons either addressed various 
meetings or announced the details of the fair in the class rooms. 
Curiously enough, the articles dealing with the International 
book fairs did not mention any thing about publicity. The reason for 
this, perhaps, was that the audiences of these fairs were always well 
informed about time and place prior to the time of the fair. For in¬ 
stance, the dates of the Frankfurt Book Fair were announced one year 
ahead of time for the holding of the fair. The second reason probably 
was that the persons interested in attending these fairs had more com¬ 
pelling reason to attend, i.e., extension of their business and not 
merely a desire to read for fun or enjoyment. 
Follow-up Activities 
Only eight out of $1 articles mentioned follow-up activities. 
Five out of these eight articles mentioned ’’touring the exhibits" 
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(3, 15, 37, 1*0 and 1*1), and the other three (5, U* and 32) listed the 
"late orders and delivery of books." The remaining 1*3 articles were 
silent on this issue. 
As regards the study of the results of the book fairs, nothing 
seems to have been done so far. No objective studies were found in the 
sample articles and there was no mention of such. The only activity, 
that may be labelled as a follow-up activity, was the writing of arti¬ 
cles describing the happenings at the fair. 
Opinions of the Authors 
Only ll* articles failed to give any indication of the author’s 
opinion. Two articles (35 and 1*5) carried non-committal statements. 
The other 35 articles indicated favorable opinion about the usefulness 
of book fairs. An attempt to find out the basis for this overwhelmingly 
favorable opinion revealed that in 32 cases out of 35 it was based on 
observations during the fairs as regards the interest of the visitors, 
the attendance figures and in some cases the sales figures also. In 
two instances (30 and 1*1*) the authors said that their view was based 
on talks with the organizers of the fairs, the audience, and in one 
case (3U) on talks with the local book sellers who indicated increased 
sales of books after the fairs, and hence pointing to the success of 
fairs in inducing people to read. 
In one case, however, it was found that the opinion of the 
author was a simple assertion of the usefulness of the fair without 
any evidence. In this article it was stated that "the book festival 
proved very useful in the development of public libraries in the Punjab 
and in giving guidance to the selection of good books for the readers." (2) 
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It is to be noted that the fair or festival was held from November 28, 
to December 3, 1951» and the article appeared in the December, 1951 
issue of the journal concerned. Thus the assertion about the fair having 
"proved very useful in the development of public libraries in the Punjab" 
as an accomplished fact seems unfounded. Another significant fact in 
this connection was that the book festival was organized by the editor 
of the journal in which the article had appeared. 
CHAPTER III 
SUMMARY AND CONCLUSIONS 
This study was undertaken to present a factual picture of 
modem book fairs through a content analysis of periodical literature. 
An attempt was made primarily to answer the questions like (1) who 
sponsored modem book fairs, (2) what were the motives for holding 
them, (3) what were the major problems of planning and programming the 
fairs and what were the channels of publicity mostly used for the fairs, 
(H) what were the follow-up activities, and (5) what were the opinions 
of writers. 
The periodical articles indexed in Library Literature, 1952- 
1961 were taken as an arbitrary universe, and out of 119 articles listed 
therein, 51 articles were selected as a sample of this study. Articles 
appearing in books or those written in foreign languages as well as the 
pamphlet materials were excluded from the study. 
Each article, included in the sample, was read and relevant in¬ 
formation was recorded on 5" by 8" cards. A checklist was constructed 
to record specific information under the following seven categories: 
(l) Sponsorship/Co-sponsorshipj (2) Aims and Purposes of fairs; (3) 
Planning problems; (U) Program features; (5) Publicity channels; (6) 
Follow-up activities; and (7) Opinion of the Authors. All of the seven 
categories were further subdivided into sections and sub-sections. 
These checklists were completed and the data thus collected was 
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tabulated and analyzed to get a picture of book fair activities. 
The analysis of $1 articles of the sample revealed that 1*0, or 
78 per cent, articles were of descriptive nature, seven or ll* per cent, 
of news type and four, or 8 per cent, of "How-to-do-it" type. Twenty- 
seven out of 51 articles, or 53 per cent, were written by librarians or 
library consultants, 11 articles gave no indication of the author, six 
were written by book trade men and the remaining seven were shared by 
representatives of six other professions. Out of 51 articles 1*1, or 80 
per cent, articles appeared in periodicals devoted primarily to the 
field of librarianship, and 10, or 20 per cent, were published in peri¬ 
odicals devoted to the book trade. A grouping of the periodicals ac¬ 
cording to the sponsorship, however, revealed that 25, or 1*9 per cent, 
articles appeared in periodicals sponsored by the book trade and the 
remaining 26, or 51 per cent, appeared in library journals sponsored by 
the library profession only. 
The analysis of the data collected under the heading of Sponsor¬ 
ship and co-sponsorship indicated that in a majority of the cases the 
fairs were sponsored by a number of institutions or organizations on a 
cooperative basis. The libraries and library agencies were quoted as 
sponsors 1*3 times, educational institutions 22 times, book trade 13 
times, Children’s Book Council 12 times, and Newspapers eight times. 
A couple of other institutions were also engaged in the sponsorship of 
book fairs with a frequency of one to six. 
Among the libraries, the public libraries lead others in the 
field of sponsorship and library agencies, school libraries, college 
libraries and special libraries followed them in the same order. In 
case of educational institutions the schools had sponsored the fairs a 
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greater number of times than the other sister institutions. 
As regards the aims and purposes of book fairs the analysis re¬ 
vealed that out of 36 articles reporting on this issue 26 had indicated 
•stimulating reading' as the purpose of holding the fair. Selling the 
books to raise funds for charitable or similar purposes was stated as 
the purpose eight times, and 'selling books for the trade’ was the pur¬ 
pose in seven cases. Five of these articles, however, had stated both 
•stimulating reading' and 'selling books to raise funds for charitable 
purposes' as the aim of holding the book fair. 
Under the category of Planning Problems the data were collected 
to find answers to questions about sites, sources of book fair materials, 
staffing the exhibits, and types of displays and exhibits. Out of HO 
articles reporting about sites, it was found that the library was used 
17 times, special exhibit areas 11 times, educational buildings (other 
than a library) six times, museums four times, a hotel and a missionary 
house once each. 
Only U2 out of $1 articles reported on the sources of book fair 
materials. It was found that sometimes these materials were procured 
from a single source but in other cases more than one source was used. 
Book sellers were mentioned as a source of book fair materials 17 
times, publishers lH times, and the Children's Book Council 12 times. 
Libraries were used as suppliers of these materials nine times and pro¬ 
fessional book exhibit suppliers twice. Various other agencies were 
also used and they were mentioned six times in these articles. 
More than one category of people were used to staff the exhibits. 
In 35 articles that reported on this issue, it was found that the li¬ 
brary staff was mentioned 25 times, students nine times, members of 
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various social organizations eight times, and publishers' employees 
seven times. 
A number of different types of displays and exhibits were re¬ 
ported in U9 out of 51 articles. The data showed that book displays were 
used in all the U9 cases. Art exhibits were mentioned 11 times, origi¬ 
nal illustrations four times, book-making exhibits and dolls exhibits 
three times each, model children's libraries for homes twice, costumes, 
coins, departmental exhibits and a micro-card reader exhibit once each. 
Various programs, in addition to the displays and exhibits, were 
also arranged during the time of the book fairs; 36 articles reported 
on these programs. Speakers were invited to speak to the audiences 18 
times, and Meet the Authors or Illustrators programs were reported as 
having been held 17 times. Class visits and Story Hours were arranged 
in 15 instances each. Among the other programs, mentioned in these 
articles, were music programs, 12 timesj quizzes and prize contests, 
11 times; discussion groups, nine times; and puppet shows, eight times. 
Dances, film shows, plays, and tea or coffee meetings were mentioned 
six times each. Autograph programs and "Chalk Talk" appeared in the 
articles, five times each; Peace Prize of the German Book Trade, three 
times; luncheon and dinner meetings, twice; and scientific experiment 
and a swap party once each. 
Out of 51 articles, 30, or 59 per cent, provided data about the 
publicity channels. Personal letters and Word-of-Mouth publicity 
methods were mentioned most frequently, i.e., 20 times. Newspapers 
news and stories were listed 18 times and Poster displays, 17 times. 
Radio spot announcements and Radio features appeared in the literature 
11 times each, with Throw leaflets and TV Interviews following them with 
35 
a score of eight and six respectively. Other methods were indicated 
only in four instances. 
Follow-up activities mentioned in the articles were only of two 
types, viz, 'touring the exhibits' and 'late orders and delivery of 
books.' Only eight out of $1 articles reported about these two activi¬ 
ties. As regards the study of the results of the book fairs nothing 
was indicated in the articles. 
Out of $1 articles, 35 indicated a favorable opinion about the 
usefulness of book fairs. Fourteen gave no indication and two arti¬ 
cles had non-committal statements. As regards the basis for such a 
favorable opinion, it was found that in 32 out of 35 articles the 
opinion was based on observations during the fair. In two cases it was 
indicated that the opinion was based on talks with the organizers of 
and visitors to the fair; and in one case, on talks with the local book 
sellers. 
Conclusions 
The study described in the preceding pages lead to the follow¬ 
ing conclusions: 
1. Librarians were more active than others in writing about and 
advocating for the book fairs; but the book trade sponsored 
periodicals provided more space for publication of these 
articles. 
2. Libraries, Library Agencies and educational institutions 
were responsible for the sponsorship of a majority of the 
book fairs held at local or regional levels. 
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3. 'Stimulating reading of books' was the expressed aim and 
purpose of holding book fairs in the majority of the cases. 
U- Although most book fairs were sponsored by libraries, et 
cetera, the suppliers of book fair materials were usually 
the book trade people. 
5. The majority of the book fairs had some educational and/or 
entertainment programs in addition to book displays. 
6. Most of the available channels were used for publicizing 
the book fairs. 
7. There were virtually no follow-up activities or any studies 
of the value of book fairs. 
8. The consensus of opinion was favorable, but was based solely 
on observations made during the fair time. There seems to 
have been no attempts, so far, to study objectively the ef¬ 
fects of book fairs on the public. 
No doubt the expressed purpose of holding the book fairs was to 
stimulate reading, the author of this paper felt that this was only a 
smoke screen. The book trade was, perhaps, using the libraries, libra¬ 
ries agencies and other institutions as a tool for furthering their own 
business. To make all this palatable and to give it a worthy look a 
deliberate impression seemed to have been created that book fairs were 
helpful in stimulating reading. Although figures of attendance at the 
fair looked impressive, this writer was inclined to think that in addi¬ 
tion to mere numbers "Who attended and why?" was also a pertinent 
question and needed answering. 
Increased sale of books at the time of Christmas for Christmas 
gifts, and the temporary flurry of attendance at the book fair gave no 
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indication as to how many people actually developed a lasting habit of 
reading. It could equally be true that holding of book fairs for a 
week’s time, once or twice a year, might have given the impression that 




Checklist for Analysis of Periodical Articles 
Dealing with Book Fairs 
Author Profession 
Title Periodical 
Vol. & Date Page/Pages 
I. Sponsorship and/or Co-sponsorship 
A. Library and/or Library Agencies 
1. Public  2. School  3* College/University 
U. Special  5. Library Commission  
B. Educational Institutions 
1. School  2. College and/or University  
3. State or City Educational Authorities  
C. Book Trade 
1. Publishers  2. Book Sellers  
D. Newspapers or Press  
E. Children's Book Council  
F. Other Agencies  
II. ims and Purposes of Fairs 
A. Selling books for the trade  
B. Selling books to raise money for charitable purposes 
C. Stimulate reading by showing the world of 
books in the library   
III. Planning Problems 
A. Selection of a Site 
1. Library  2. Museum  3* Other places  
39 
Uo 
B. Sources of Book Fair Materials 
1. Children's Book Council  2. Publishers  
3. Booksellers  U» Professional Book Exhibit Suppliers 
5. Others  
C. Staffing the Exhibits 
1. Library staff _____ 2. Students  3* Members of other 
organizations  
D. Types of Displays and Exhibits 
1. Books  2. Original Illustrations  
3. Book binding or similar exhibits  
IV. Program Features 
A. Speakers  
B. Discussion Groups  
C. Class Visits  
D. Story Hours  
E. Meet the Authors, Illustrators programs  
F. "Chalk Talk"  
G. Autograph Programs  
H. Quizzes and Prize Winning Contests  
I. Music Programs  
J. Puppet Shows  
K. Films  
L. TV Shows  
M. Tea and/or Coffee meetings  
V. Publicity Channels 
A. Newspapers stories and news  
B. Radio Spot Announcements  
ai 
C. Radio features or Interviews  
D. TV Interviews  
E. Posters, etc., Displays in store windows  
F. Throw Leaflets  
G. Personal letters & word-of-mouth publicity  
H. OTHERS  
VI. Follow-up Activities 
A. Touring the exhibits  
B. Late orders and delivery of books  
C. Study of the results of the book fairs  
VII. Opinions of the Authors 
A. Favorable  Unfavorable  Not Stated 
B. Opinions based on 
1. Observations  2. Objective Studies  
3. Talks with the organizers, etc.  U> No evidence 
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APPENDIX C 
ASSIGNED NUMBERS OF THE ARTICLES COVERING 
SPECIFIC ASPECTS OF BOOK FAIRS 
TYPE OF CONTENT (TABLE 3) 
Descriptive Articles: . ... 1, 2, 3» 6, 7» 10, 11, 12, 
14, 15, 17. 18, 19, 21, 22, 23, 24, 
25. 26. 27. 28, 29, 30. 31. 32. 33. 
3*. 35, 36, 37. 38. 40, 41, 42, 43, 
44, 45, 49, and 50, 
News Articles:  5. 8, 13, 16, 39, 46, and 47. 
"How-to-do-It" Articles: • . 9, 20, 48, and 51. 
PROFESSION OF THE AUTHOR (TABLE 4) 
Librarian: 1, 6, 7. H. 12, 14, 15, 16, 17. 
19. 20, 25, 26. 27, 28, 29, 30, 31. 
32. 3^. 38. 39, 40, 41, 44, 45, and 51. 
Unidentified: 2, 4» 5, 8, 10, 13, 33. 35. 37, 
43, and 46. 
Book Trade: 3» 21, 22 , 23 , 42, and 49, 
Children1s Book Council 
Representative: • 47 and 48. 
Educator:  ..... 24. 
Free-lance writer: 50. 
Originator of Carnival 
Caravan: ... 9* 
Scientist: ........ .36* 
Student:   . 18* 
U6 
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SPONSORING INSTITUT TONS (TABUS 6) 
Library/Library Agencies: 1» 4, 5, 6, 7. 10, 11, 12, 13, 
14, 15, 16, 17. 18, 19, 26. 27. 28, 
29. 30. 31. 32, 33, 34, 35. 37. 38 
39, 40, 41, 43, 44, 45, 46,and 47. 
Educational Institution: 5, 7, H, 15, 17» 18, 27 , 28, 
29. 30, 31. 32, 33. 36. 38, 39, 44, 
and 45 
Book Trade s .•••••••••.«1,3, 12, 21, 22, 23, 25, 38, 
42, 47, and 49. 
Children1 s Book Council:  8, 10, 13, 16, 24, 27, 37, 39, 
40, 41, 47, and 48. 
Newsjjajïers! 2, 10, 12, 13 , 24, 27, 37, and 47. 
Parents-Teachers Association: . . . 20, 28, 30, 31, 40, and 51. 
JJuseuns î «.*•••••• « . . • 12, 24, 37, and 47. 
American Association of 
University Women: .... 27 and 28. 
Governmental Agencies: ...... 23 and 50. 
Citizen’s Council:  28. 
Pan-American Union; 33» 
Vforld Affairs Center: ...... 8. 
SPONSORSHIP BY TYPE OF LIBRARY OR. LIBRARY AGENCY (TABLE 7) 
Public Library: 4, 6, 10, 12, 13, 16, 17, 19. 
26, 28, 30, 34, 37. 38, 40, 41, 43, 
and 44. 
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Library Agencies  1, 15. 18 , 33. 39, 40, 41, 43 
46, and 47. 
School Library: 5» 7. 15» 18, 28, 29, 31,and 
32. 
College/Pnlverslty Library:  11, 14, 27, 35» and 45. 
Special Library: 12. 
SPONSORING EDUCATIONAL INSTITUT ION (TABLE 8) 
Schools :   5 , 7, 15, 17, 18, 28, 29 , 31. 
32, 38, 39, and 44. 
College /University;  11, 27, 33, 38, and 45. 
State or City Edncational 
Authorities:  15, 27, 28, and 30, 
Institute of Scientific 
Research:  J6, 
ARTICLES STATING AIM OR PURPOSE OF BOOK FAIRS (TABLE 9) 
Stimulating reading:    4, 5, 7, 13, 14, 15, 18, 19» 
26, 27, 28, 29, 30, 32. 3*. 35, 36, 
38, 39, 40, 41, 44, 45, 48, and 50. 
Selling books for other 
than trade purposes: ....... 5» 6, 7, 11, 14, 20, 32, and 50. 
Selling books for the Trade: .... 3» 21, 22, 23, 25, 42, and 49. 
SITES FOR HOLDING BOOK FAIRS (TABLE 10) 
4, 10, 11, 14. 15, 17, 18, 19. Library: 
26, 27, 29, 32, 34, 35, 44, 45, and 49. 
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Special Exhibit Areas:  2, 3, 6, 8, 16, 21, 22, 23, 25, 
36, and 42. 
Educational Buildings:   7. 28, 31» 33» 39» and 40. 
Meseums:  12, 24, 37, and 47. 
Hotel: 46. 
Missionary House: ........ 30» 
SOURCES OF BOOK FAIR MATERIALS (TABLE 11) 
Booksellers:  . 6, 7. 14, 18, 19. 20, 32, y*. 
35, 37. 40, 41. ^5, 47. 49. and 51. 
Publishers :    e e . 1 . 3, 18. 21, 22, 23. 24, 25. 26, 
32, 36. 42, 49, and 51» 
Children's Book Council: . . • • . 8 , 10 , 24 , 27 . 29 , 30 . 37 . 39 9 
40, 41, 47. and 51. 
Llbr&rios$••••••••• • • . 2 . 4, 11, 12, 26, 31, 33. 35. and 44. 
Professional Book Exhibit 
Suppliers: • • • 15, and 28. 
CATEGORY OF PERSONNEL USED TO STAFF THE EXHIBITS (TABLE 12) 
Library Staff: 4, 5, 6, 7. 10, 11, 12, 14, 15# 
19, 26, 27, 28. 29, 31. 32, 3^» 35. 36, 
38, 40, 41, 44, 45, and 49. 
Students :  5» 7» 10, 14, 18, 28, 29, 32, 
and 41. 
Members of other Organizations: . 4, 24, 27, 30, 3^* 38, 40, and 41. 
Publishers Employees:  1, 3, 21, 22, 23, 25, and 42. 
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DIFFERENT TYPES OF EXHIBITS (TABLE 13) 
Books: 1. 2. 3» 5. 6. 7. 8, 9. 10, 11, 
12, 14, 15, 16, 17, 18, 19, 20, 21, 22, 23, 
24, 25. 26, 27, 28, 29, 30, 31, 32, 33, 3*. 
35. 36, 37. 38, 39, 40, 41, 42, 43, 44, 45, 
47, 48, 49 , 50, and 51. 
Art Exhibits:  ... 7. 9. 12, 14, 19, 28, 30, 43, 44, 
48, and 50. 
Original Illustrations: . . • • • 9• 1 2Ô > and • 
Book-making Exhibits: . . . 
Dolls Exhibits: ...... 
Model Children's Library 
for Homes: .... 
Costumes (Foreign): . . . . 
Coins:   
Departmental Exhibits:. . . 
Micro-card Reader Exhibit: • • • 23• 
PROGRAM FEATPRES (TABLE 14) 
Speakers : . .   4, 10, 12, 14, 15, 19, 26, 27, 
28, 34, 37, 39. 40, 41, 43, 45, 47. and 48. 
Meet the Authors. Illustrators: • 4, 6, 9. 10, 16, 19, 24, 27, 28, 
34, 37, 38, 39, 40, 41, 47, and 48. 
Class Visits:  7 , 8 , 9, 10, 16, 19 , 26 , 28 , 30, 
34, 37, 39, 40, 41, and 47 
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Story Hours:  4, 7, 9, 15. 19. 26, 27, 28, 30. 
34, 37, 38, 39. 40, and 47. 
Music Program:  5. 6, 7. 9. 16, 30. 38. 40, 44, 
45. 47, and 50* 
Quizzes and Prize Contests: • • • 5, 7, 26, 27. 32. 38, 39. 40, 41 
43, and 44. 
Discussion Groups: . , . . 5. 12. 14, 27, 28, 35, 36, 37, 
and 44. 
Puppet Shows:  5, 9, 16, 19, 27, 30, 34, and 38 
Dances*•••##••••• • • • 8, 10, 16, 30, 37, and 41. 
Films :  
PlayS • eeeeee eeee e • • 16. 19. 30, 38, 47. and 50. 
Tea/Coffee Meetings .... e e • 14, 26, 27, 28, 31.and 34. 
Autograph Programs: .... e e • 4, 26, 37, 40, and 41. 
"Chalk Talk": . .  e e • 5. 9. 27, 40, and 41. 
Peace Prize of the German 
Book Trade: . . • • • 21, 22, and 42. 
Luncheon/ Dinner Meetings: • e • 34 and 40. 
Scientific Experiment: . . 30. 
Swap Party:  27. 
VARIOUS PUBLICITY CHANNELS USED FOR BOOK FAIRS (TABLE 15) 
Personal letters and 
Word-of-Mouth Methods: . 5. 6, 7. 9. 18, 19, 26, 27, 28, 
28, 31, 33, 3*. 35, 38, 40, 44, 45, 
47, 49, and 51, 
APPENDIX C - Continued 
Newspaper News and Stories: 5. 6, 8, 9» U. 18, 19, 26 
27» 28. 34, 37, 40, 41, 45, 47, 49, 
and 51. 
Poster Displays, et esterai 5» 6, 7» H» 14, 26 , 28, 29 
32, 34, 40, 41, 43, 45, 47, 49, and 51. 
Radio Spot Announcements: 6, 9, H. 19, 27, 34, 40, 41, 45, 
47, and 51. 
Radio Features/interviews:  6, 7, 9. 19, 27, 34, 40, 41, 
45, 47, and 51. 
Throw Leaflets: 5, 12, 28, 31» 34, 41, 44, and 51 
r.v'cvÂ ,-,v. 
TV Interview:  19 , 27 , 40, 41, 45, and 51. 
Others;  7» 34» 43, and 45. 
OPINIONS OF THE AUTHORS REGARDING THE PSEFPIMBSS OF BOOK FAIRS. 
Favorable Opinions:  4, 5, 6, 7» 9, 10, 11, 12, 14, 15, 
17. 18, 19, 20, 22, 23, 24, 25, 26, 27. 
29, 30, 31. 32, 33, 34, 36, 38, 40. 41 
* 44, 48 , 49 , 50. and 51. 
Unfavorable:  None. 
Non-Committala 35 and 45. 
No Indication:  1, 2, 3, 8, 13, 16, 21, 28, 37» 39 
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